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A rt nobility around the
world are buzzing with
anticipation of Frieze LA.

Taking up residency at Paramount Pictures
Studios next February 14-17, the Lodon-based
contemporary-art fair will consolidate 68 in-
ternational and Los Angeles galleries under
one tent and present site-specific program-
ming throughout the entire Paramount back-
lot. Founded by Amanda Sharp, Matthew Slo-
tover and Tom Gidley in 1991, Frieze debuted
as a contemporary art and culture magazine,

launching its first art fair in London’s Regent
Park in 2003 (it now features more than 160
of the world’s leading galleries). In 2012 the
media and events company added Frieze Mas-
ters, a fair dedicated to ancient and Old Mas-
ters art, and Frieze NY.

Now Frieze has added Frieze LA to its roster,
appointing L.A. native and highly regarded
arts advocate Bettina Korek (above on the Par-
amount backlot) as its executive director. Korek
began her career as a development and commu-

nications professional at LACMA and is a past
president of the L.A. County Arts Commission
as well as a former gallery programs organizer
with the Getty’s Pacific Standard Time initia-
tive. Having also played publisher, project pro-
ducer and civic entities advisor with her online
art platform ForYourArt, Korek seems the per-
fect choice for shepherding an art fair with an
established ethos into L.A. Allison Berg spoke
with Korek about Frieze LA and how it will bol-
ster the city’s cultural landscape and its foothold
in the international art arena.
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Allison Berg Why the fascination with Frieze LA?

Bettina Korek People really want a reason to visit L.A., and
having a special invitation is meaningful. L.A. can be an intim-
idating city—it’s sprawling, its identity is mostly entertainment
based, and so much of what’s interesting is private. People as-
sociate art fairs with access. Having an entity like Frieze, which
brings an editorial perspective to everything it does, providing
a guide makes a difference. It’s also good timing. We’re coming
off the second Pacific Standard Time initiative, and the first one
did so much to historicize L.A.’s postwar art. We’re still seeing its
ripple effects in scholarly settings as well as in developments like
the Broad and the Marciano foundation opening. It all adds up to
L.A. being ripe for a fair.

AB What is the purpose of art fairs today?

BK Art fairs are essentially trade shows—galleries from around
the globe come together to present their programs’ overviews
or single-artist exhibits. More recently, we’ve also come to as-
sociate art fairs with the ancillary activities surrounding them.
When people reference Frieze NY, Frieze London or Art Basel
Miami, they’re also thinking about the energy that infects those
cities. Many of us have been hoping a major art fair will estab-
lish roots here. I’m so happy it’s Frieze, because it started as a
magazine. In fact, they’re publishing their two-hundredth issue
during Frieze LA. The DNA that founders Amanda Sharp and
Matthew Slotover established still runs deep in the organiza-
tion. The fair’s heart will be under Kulapat Yantrasast’s bespoke
tent, but we hope to create a citywide energy. In London and
New York, Frieze Week becomes this incredible moment when
museums want to look their best and people get out to the fair
and go to the surrounding shows.

AB There are now more than 250 art fairs worldwide. What sets
Frieze apart, and what makes it an optimal fair for Los Angeles?

BK The L.A. art scene has long been on the map, but we haven’t
had any kind of annual “moment” on the art-world calendar.
There are always so many events happening here, but Frieze will
trigger an influx of visitors and stimulate patronage within our
relatively young city. We’ve seen firsthand how much Pacific
Standard Time, Michael Govan at LACMA, Annie Philbin at
the Hammer, and the Broad’s opening have raised the general art
consciousness in L.A. People just need an access point. What’s
ultimately going to make this successful is Angelenos’ support.
We need the city and county to really embrace it. We’re bringing
the galleries, screenings in the Paramount Theatre and Bar-
bara Kruger to place her decals on the ground. Hamza Walker
from LAXART is programming conversations in the Sherry
Lansing Theatre. The Underground Museum’s Karon Davis
has a special project, and Ali Subotnick is curating local art-
ists’ installations responding directly to this very unique con-
text—on the Paramount lot, it looks like you’re in New York
or Chicago, but you’re really on an L.A. movie set! There will
also be an art adviser available for individual appointments,

“Our dream is that Frieze LA becomes an annual moment
—an occasion for locals to be arts patrons in their city.”
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independent publishers and amazing food from Sqirl and Ray
Barrett from Cinque LA. We’re doing our best to make the fair
a snapshot of the many different creative communities that
exist in L.A. We want it to be a place where people can have ac-
cess and form relationships that will continue beyond the fair.

AB Can you explain the fair’s organization and layout?

BK When you enter onto the lot, you can go into the Kulapat-de-
signed tent by the famous blue-sky backdrop. It will house all 68
galleries, about twenty percent of which are from L.A. Or you
can head to the backlot experience. It will feel like a city square
punctuated by artist projects, screenings, media partners, books,
magazines, merchandise and hospitality.

AB Let’s discuss Kulapat’s bespoke tent. Why would the fair
go to the expense of hiring a “starchitect” for a temporary
structure?

BK Working with Kulapat Yantrasast and wHY Architecture re-
flects Frieze’s commitment to supporting creative visionaries.
Annabelle Selldorf works on Frieze Masters, and Universal De-
sign Studios designed this year’s Frieze NY structure. Kulapat
brings an L.A. design sensibility to the process and is also ad-
vising on how people will flow through the lot.

AB What would you say to cynics who fear we don’t have a
proven marketplace to support an international art fair?

BK Many Angelenos have the curiosity and the means to par-
ticipate in the art market. Part of the fair’s opportunity is to
create an access point—it’s a friendlier place for people to learn
more about galleries’ programs. L.A. is an artists’ city, and that’s
the most important constituency here. We’re all thinking care-
fully about how the fair can be a positive addition to the ecosys-
tem. When I worked at LACMA, I’d invite people to the museum
and they’d ask, “Is that the one downtown or the one near the
Tar Pits?” That has completely changed. People know LACMA,
they know MOCA, and a fair is just part of the city’s natural
evolution. Our greatest impact would be to catalyze a moment
where people are conscious of everything occurring here. It
starts at the fair but ideally emanates well beyond it.

AB Several entities were involved in bringing Frieze to L.A.
What do these parties deliver to the table?

BK Amanda and Matthew are still very involved in the organi-
zation, and Victoria Sidall oversees all the fairs. They thought
long and hard about making a commitment to L.A. These
professionals have incredible experience and perspectives on
launching Frieze London, Frieze Masters and Frieze NY. We’re
very lucky to also have Ari Emanuel, Mark Shapiro, Sam Zuss-
man and Endeavor’s support.

AB For those not in the loop, please explain Endeavor’s
involvement.
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BK Endeavor, formerly WME-ING, is one of the world’s most
dynamic entertainment, sports and fashion Operations. In
2016 they acquired a partial ownership stake in Frieze. Their
deep network and relationships within L.A. have been an in-
credible asset that we’re able to harness for widening our en-
gagement in the Southern California community. We’ve been
doing a lot of artist and gallery visits, getting to know our col-
leagues, and finding ways to engage them and serve their curi-
osity about fine art. We’re all also thinking about how we can
build a bridge for the galleries, artists and curators to reach
this other incredibly important ecosystem in L.A.

AB Of course the “other ecosystem” you are referencing is
the entertainment industry. Many presume that Endeavor’s
involvement translates into a “Hollywood meets art world”
marriage. Is this actually a blossoming romance or merely a
casual flirtation?

BK Again, Frieze is a catalyst for what’s already happening.
The LACMA Art + Film gala has been honoring an artist and a
filmmaker for eight years. There’s always been a relationship—
we’re just building the next chapter. That’s one reason we’re do-
ing more consistent programming throughout the year. It takes
time for people to get a sense of what interests them. We want
the fair to help people navigate the landscape. If we can contin-
ue melding creatives from different fields, we’ll be thrilled.

AB How else could Frieze permanently alter L.A.’s art landscape?

BK Our dream is that it becomes an annual moment that lo-
cals really feel. If in three years people view Frieze Week as this
special time of going to galleries several nights in a single week
and spending all day Saturday at museums, that would be an
incredible impact on the landscape. It would be an annual oc-
casion of being arts patrons in their city.

AB You’ve mentioned how Frieze historically activates museums,
galleries and other cultural institutions throughout its host cities.
What can we expect to see around L.A. during Frieze Week?

BK The Department of Cultural Affairs is organizing Compose
LA—a citywide festival focused on experimental composers
and highlighting the music scene. Galleries are also presenting
major exhibits, like Glenn Ligon at Regen Projects and Sterling
Ruby at Sprüth Magers. The Al Ruppersberg exhibition will be
at the Hammer, and Laura Owens will be at MOCA. It will be a
perfect impetus for getting a taste of what we always have in L.A.
There will also be two other art fairs going on, Art Los Angeles
Contemporary (ALAC) and Felix.

AB Please share a few galleries we will see at Frieze and explain
how they were chosen.

BK Local galleries include Commonwealth and Council, The
Pit, Ghebaly and Freedman Fitzpatrick. The process was in-
vitation only, with a committee of gallery peers like David
Kordansky, Sean Regen, Mendes Wood’s Matt Wood, White
Cube’s Dani Gareh, The Box’s Mara McCarthy and Greene
Naftali’s Carol Greene.

AB At its core an art fair is a commercial endeavor. Nonethe-
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less, a fair is also a festive gathering—an arty party of sorts. How
does Frieze intend to care for guests?

BK Frieze will offer amazing tours—it’s a fantastic way to
experience the fair with local curators or artists and hear
their views. We are also developing a series of itineraries to
help people shape their entire week and maximize their time
here. We’re thinking about how we can be your friends when
you’re visiting L.A.

AB What aspects of Frieze LA are you most excited about?

BK The greatest thing about the art world is being in this global
community that so often has me traveling to other cities. It’s ex-
citing to finally be hosting everyone here and ensuring they have
a positive experience and want to return. I’m learning a lot about
galleries’ needs and how we can help support them. Bringing
Frieze to L.A. when there does seem to be a desire for it to be suc-
cessful is also rewarding. I’m hoping we can continue working
with collectors, patrons and civic stakeholders to build the foun-
dation for an annual invitation.

AB As a frequent art-fair attendee yourself, what are three
important items you would advise Frieze attendees to carry in
their “fair survival kits”?

BK Hand sanitizer, comfortable shoes, sunglasses! .

“We hope to
create a city-
wide energy,”
says Frieze
LA executive
director Bettina
Korek.
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